
By EDER CAMPUZANO
The News-Register

Shoes wear out, shirts tear 
and kids grow, but many con-
sumers lacked the means to 
do anything about it last year. 
As a result, the National Retail 
Federation expects spending on 
back-to-school items to be up 
about 10 percent this year.

According to federation stud-
ies, the tough times have eased 
a bit, so parents are hitting the 
registers with renewed vigor this 
year. But they said reusing items 
remains a popular option for 
many, nonetheless.

Locally, JC Penney is among 
the retailers benefiting from the 
resurgence. 

“We’ve had a pretty good 
back-to-school season so far,” 
said Manager Brent Carefoot. 
He said shoe sales have proven 
a particular bright spot.

Carefoot said skinny jeans 
and novelty shirts have had 
strong showings as well, thanks 
to their growing popularity on 
the fashion front. But he said 
traffic is up pretty much across 
the board.

Karen Sellers, who will have 
two sons at Yamhill-Carlton 
High School this fall, fits the 
pattern to a T. She said she’ll 
be replenishing key items after 
spending much less than usual 
last year.

Like many shoppers, she said 
she tries to hit the sale racks 
whenever possible.

“We’re a very functional fam-
ily,” she said. “We try to buy 
what we need, not just what we 
want. We’re always looking for 
bargains.”

She said items can only be 
reused so much before they 
either no longer fit or no lon-
ger hold up. She said shoes 
and shirts are topping her list 
this year, and she’s prepared to 
spend a little more than she did 
last year.

Sherri Clark, who has two 
grandchildren already attend-
ing McMinnville elementary 
schools and a third poised to 
start kindergarten, expressed 
similar sentiments. 

She said she’s also a bargain 
hunter, but said the goods sell-
ing the cheapest aren’t always 
the best buys. She said she will 
pay more for something — say, 
a good pair of shoes — if she 
thinks it will last longer.

“If I find something that’s 
really, really special, I’ll 
splurge,” she said. She said that 
investing in durable clothing 
saves money in the long run.

Although shoppers are look-
ing to spend more this year, they 
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Above: Anna Bartlett 

hands a pair of jeans to 

daughter Daysha during 

a visit to the New To 

You consignment store 

in McMinnville. The 

Bartletts prefer to shop 

there because of the 

lower prices and variety 

of styles compared to 

traditional retail outlets.

At left: Patricia Bateman 

skims the racks at 

JC Penney with her 

daughter, Julia. The 

pair were there to 

spend $70 they made 

by consigning used 

clothing to New To 

You. Patricia says the 

economy hasn’t altered 

the family’s buying 

habits much.

Eder Campuzano
The News-Register

Last batch of home brew
In our house this year, the onset of back-

to-school fever means our son, a 23-year-
old college student, is rushing to complete 
his final batches of home brew before 
classes resume.

He’s a fermentation science major. And 
he’s currently completing his prerequisites 
at Chemeketa Community College before 
transferring to Oregon State University’s 
program.

As I write this, bleachy fumes waft into 
my home office, indicating he is in the bot-
tling stages. It’s the only time I can think 
of when he is fanatically clean.

Up in his room, in a carriage house next 
door to the main residence, yeasts grow 
with wild abandon, in dirty dishes and 
piles of sweat socks from 2009. But he 
is fussily attentive to any stray yeasts or 
germs that might infect the brew he has 
worked so hard to produce.

Gone are the days when he brought 
home a simple list of supplies that included 
pencils, paper, folders and calculators. 
These days, the list includes several kegs, 
a “kegerator,” some exotic grains, yeasts 
and hops, and a car in which to fetch all 
this stuff.

For those of you whose babies are still 
K-12, I envy you. But then, your baby 
probably didn’t make you a special peach 
beer for Mother’s Day.

———
Habitat for Humanity is sponsoring 

Flip Flops and Lemon Drops, a fundraiser 
for its Women Build program. The event 
is set for 5 p.m. Friday in a private gar-
den at 1350 N.W. Green View Court in 
McMinnville.

The group is working to raise the last 
$20,000 in funding for a $60,000 home-
building project. Those attending are 
encouraged to enter any or all of several 
contests, featuring prizes for the cutest, 
most elegant and gaudiest flip flops.

Tickets for the fundraiser are $20. They 
cover a drink and light supper, with addi-
tional beverages available for purchase.

Tickets are available at the ReStore, 
1040 S.E. First St. They can also be 
reserved by calling the Habitat Office at 
503-472-9637 or e-mailing jodi@machabi-
tat.org.

———
Realtor Ron Peddicord has joined John 

L. Scott’s Yamhill County office, located 
in Carlton. He was formerly with Mike 
Cook Properties, owned by Mike Cook 
and Cheryl Riggs.

When Cook agreed to a merger with 
Hillsboro-based John L. Scott Market 
Center, its other 21 brokers remained in 
assignments in the southern Portland sub-
urbs, where both firms have long had a 
major presence. But Peddicord, a resident 
of Yamhill, got a chance to join fellow 
Yamhill residents Paul and Juddi Everts in 
the local office.

The office serves all of Yamhill County, 
including McMinnville. Peddicord joins 
Vickie Pich and Thorgen Cramer on the 
staff there.

Paul and Juddi Everts, who have two 
decades of experience in the Yamhill 
County market, opened the local John L. 
Scott office in May 2008.

———
Mark Seymour will be the guest musi-

cian at this week’s McMinnville Farmers 
Market.

The market runs from 1:30 to 6 p.m. 
each Thursday. It stretches along Cowls 
Street between Second and Third streets.

The market features fresh local fruits, 
vegetables, meats, dairy products, wines, 
herbs, flowers and craft items. A guest chef 
is featured the first Thursday of the month.

For a complete list of vendors, visit 
www.downtownmcminnville.com.

———
The McMinnville Downtown Asso-

ciation will host the McMinnville Area 
Chamber of Commerce’s Greeters event at 
8:15 a.m. Friday, Sept. 3. Designed to kick 
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The Yamhill Valley Visitors 
Association has reinvented itself 
as Travel Yamhill Valley, the first 
step of many suggested in a 34-
page marketing plan designed for 
implementation over a two-year 
period.

The plan was developed by 
Lisa Donoughe, founder of the 
Portland public relations and mar-
keting firm, Watershed Commu-
nications. Gregg Mindt, who has 
assisted the tourism group with 
its marketing efforts, said local 
business owners and residents 
contributed their thoughts during 
the process.

Travel Yamhill Valley is a not-
for-profit organization whose 116 
members pay dues to support 
association projects.

The plan suggests ways to 
strengthen the organization and 
increase tourist spending in Yam-
hill County, currently estimated at 
$9 million per year. It emphasizes 
touting the area’s wine industry 
and agricultural attractions.

“Travel Yamhill Valley’s overall 
marketing objective is to increase 
visitor spending in the Yamhill 
Valley,” Donoughe said in the 
report. “From our research, we 
have found that to successfully 
reach this objective, Travel Yam-
hill Valley needs to primarily tar-

get those that are seeking a more 
intimate and undiscovered wine 
tourism experience.

“This is the audience that will 
make the biggest impact on Yam-
hill Valley tourism, be the most 
interested in Yamhill Valley’s 
offerings, be repeat guests and be 
the most influential in word-of-
mouth marketing of the region.”

The plan was paid for with 
$11,000 in locally raised money 
and a $9,000 grant from Travel 
Oregon, the promotional cam-
paign name for the Oregon Tour-
ism Commission. That popular 
online travel resource brings 
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“We’re a very 
functional family. 
We try to buy 
what we need, 
not just what 
we want. We’re 
always looking for 
bargains.”

— Karen Sellers

See TOURISM, B13



are also seizing opportunities 
to recycle and reuse.

In the NRF survey, 29.8 
percent of respondents said 
they were making do with 
some items from last year. 
And both Sellers and Clark 
count themselves in that 
camp.

“We always try to recycle 
school supplies,” Sellers 
said. “We’ll take a look at 
what we have left over from 
the year before and see what 
we can use.”

Although the practice of 
recycling has become more 
widespread since the reces-
sion hit, Sellers said she’s a 
long-time convert. “We have 
a daughter, who just gradu-
ated from OSU, who was 
still using the backpack she 
got when she was a junior in 
high school,” Sellers said.

Even Carefoot said the 
practice makes sense for 
consumers, when children 
grow out of clothing so 
quickly. “Speaking as a par-
ent more than a manager, 
that’s the prevalent thing to 
do,” he said.

Clark said she has tubs 
full of lightly used clothing 
she’s saving for her grand-
children. She’ll donate the 
clothes to charity when she 
feels they’ve outgrown her 
collection.

Clark said her recycling 
habit also pre-dates the 
recession. There are more 
important things than hav-
ing a new pair of jeans every 
fall, she said.

“Food is important,” she 
said. “Clothes can always 
wait. Save the money for 
piano lessons and vacations, 
those sorts of things.”

Other area residents have 
found savings by shopping 
at thrift stores and consign-
ment centers.

Anna Bartlett and her 
daughter, Daysha, have been 
back-to-school shopping 
sporadically for the past 
month. In addition to taking 
advantage of seasonal sales, 
the pair have frequented 
McMinnville’s New To 
You, picking up lightly used 
clothing at lower prices than 
those available at traditional 
retail outlets.

“Why spend $100 on 
designer jeans when you 
can pick up 10 pairs?” Anna 
said.

New To You has seen a 
boost in business in recent 
years. 

Co-owner Sally Bowdle 
attributes its success to a 
variety of factors. Not only 
are parents looking for 
affordable ways to dress 
their children, but a recent 
restructuring and the grow-
ing popularity of thrift stores 
generally have contributed 
to the businesses’ success, 
she said.

“It’s so much more 
acceptable to shop here now 
than it was just a few years 
ago,” Bowdle said.

New To You has had a 
boost in consignments as 
well.

Bowdle said she’s seen a 
steady increase in the num-
ber of teenage girls coming 
in to drop off items.

“They know that if they 
bring their stuff here, they 
can get something back,” 
Bowdle said. “If a girl pays 
$80 or $100 for a pair of 
designer jeans, she’ll defi-
nitely bring them here before 
donating to Goodwill.”

Patricia Bateman and her 
daughter, Julia, made about 
$70 on their last visit to New 
To You.

The sale allowed the pair 
a modest shopping spree at 
JC Penney later in the week. 
They just went to buy socks, 
and left with a couple of out-
fits for Julia.

“We’re much more will-
ing to try consignments than 
we used to,” Patricia said. 
“Besides, anything they 
don’t want goes to Good-
will.”
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off the association’s Who’s 
on Third? celebration, it 
will be held in the US Bank 
Plaza at Third and Davis 
streets.

Who’s on Third?, slated 
for Labor Day weekend, 
will feature wine, food, 
music and downtown shop-
ping opportunities. And 
this year, it will coincide 
with the new Oregon Wine 
Country Half Marathon, 
which is expected to draw 
1,500 racers to the region, 
along with members of their 
families, friend networks 
and support teams.

For more information 
about Greeters, call the 
chamber at 503-472-6196 
or visit www.mcminnville.
org. For more information 
about the Who’s on Third?, 
visit www.whosonthird.org. 
For more information on 
the marathon, visit www.
run4oregonwine.com.

———
Thousands of visitors 

and residents have shared 
the bronze bench at Third 
and Davis streets with Ben 
Franklin. But Ben’s lease 
on life in Mac is growing 
short.

The McMinnville Down-
town Association’s Com-
mittee for Public Art has 
launched a drive to remedy 
that by raising enough to 
purchase the popular sculp-
ture outright. The asking 
price for the piece, currently 
on loan, is $38,000.

Businesses and individu-
als who want to contribute 
to the Bucks For Ben drive 
are asked to send checks 
to the city at 230 E. Sec-
ond St., McMinnville, OR 
97128.

———
The McMinnville Area 

Chamber of Commerce 
has partnered with the 
News-Register to offer a 
new business alert text mes-
saging service called Biz-
Text. Those who sign up 
will receive occasional text 
messages featuring impor-
tant member news, includ-
ing reminders of upcoming 
events. 

To sign up, visit www.
newsregister.com/mobila-
lerts. You can choose which 
kinds of alerts you are inter-
ested in.

For general alerts, you 
can also text the message 
“chamber,” without the 
quote marks, to 74574. For 
Greeter’s alerts, you can text 
“greet” 74574, again with-
out the quote marks. 

For more information, 
call Leslie at 503-472-6196 
or Dan Shryock at 503-687-
1244.

———
Paul 

Gardner, 
who has 
extensive 
admin-
istrative 
experi-
ence in 
the man-
ufactur-
ing field, 
has been 
named general manager of 
RB Rubber in McMinn-
ville. The announcement 
was made by Hal Stuhl Jr., 
vice president and chief 
operating officer of Dash 
Multi-Corp.’s Rubber 
Group.

Prior to joining RB 
Rubber, Gardner served 
as general manager of a 
leading manufacturer of 
sawmill equipment. Earlier, 
he served as director of 
manufacturing for a 325-
employee company in the 
thermoformed plastic busi-
ness.

His career includes roles 
in manufacturing, sales 
and finance in industries 
ranging from machine tool 
manufacturing to vacuum 
molding and retail packag-
ing to electro-mechanical 
production.

Dash’s Rubber Group 
is the umbrella for three 
affiliates — RB Recycling 
in Portland, RB Rubber in 
McMinnville and Milan 
Molded Rubber Products 
in Georgia. Products, made 
largely out of recycled tires, 
range from fitness center 
flooring to playground 
safety tile.

The process was devel-
oped by inventor John 
Klaus of McMinnville.

———
Tickets are on sale now 

for the Arts Alliance of 
Yamhill County’s annual 
Art Harvest Studio Tour, 
which is scheduled to run 
11 a.m. to 6 p.m. Friday 
through Sunday the week-
ends of Oct. 1-3 and 8-10.

Visitors will be invited 
to take a self-guided tour 
through 40 studios scattered 
throughout Yamhill County.

Tickets are $7 for those 
over 18 and free for those 
18 and under. They can be 
used to visit as many stu-
dios as the holder wishes 
during the six days of the 
event.

For more information, 
call 503-883-3050 or visit 
www.artharveststudiotour.
org.

———
R. Stuart & Co. is invit-

ing the public to a Sept. 19 
tour of two vineyards in the 
Eola Hills —  Temperance 
Hill and Daffodil Hill.

The tour is slated to 
begin at Temperance Hill, 
located south of Dayton and 
southeast of Amity at 6020 
Bethel Heights Road NW, a 
West Salem address. Coffee 
and pastries will be served.

Visitors can learn about 
the differences and similari-
ties between the vineyards, 
then share an alfresco lunch 
at Daffodil Hill. Participa-
tion runs $80 per person.

For more information, 
visit www.rstuartandcos-
tore.com

———
The Yamhill Soil & 

Water Conservation Dis-
trict is planning to conduct 
a tour of innovative conser-
vation projects Friday, Sept. 
10. It will run 9 a.m. to 2 
p.m., with lunch provided.

To register for the free 
event, call Conservation 
Planner Marie Vicksta at 
503-472-1474, extension 
108.

———
The McMinnville Area 

Chamber of Commerce 
has a member appreciation 
barbecue scheduled for 4:30 
p.m. Thursday, Aug. 26, in 
Upper City Park. To be held 
across from the chamber’s 
Adams Street office, it will 
feature hamburgers, hot 
dogs and cold drinks.

To RSVP, contact the 
chamber at 503-472-6196 
or danderson@mcminnville.
org.
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Anna Bartlett and her daughter, Daysha, save money on back-to-school shopping by 

buying secondhand, a practice growing in popularity as families find ways to save 

on necessary expenses. “Why spend $100 on designer jeans when you can pick 

up 10 pairs?” Anna asked. 

together various organiza-
tions and companies sup-
porting Oregon tourism.

To be successful, the 
plan says, local tourist-
oriented businesses need 
to work together to distin-
guish the Yamhill Valley 
from competing destina-
tions, offer quick access 
to affordable activities and 
lodging, and provide visi-
tor information tailored to 
attract target populations.

“It’s really pretty excit-
ing,” said McMinnville 
Area Chamber of Com-
merce President Phil 
Hutchinson, who serves on 
the Travel Yamhill Valley 
board. “The grant was a 
real blessing that will help 
us get the word out that 

we’re open for business.”
It will take a strong and 

focused Travel Yamhill 
organization to accomplish 
the plan’s goals, the report 
suggests, and that means 
overcoming some chal-
lenges.

For several years, some 
of the group’s energy has 
been siphoned off into 
failed room tax propos-
als aimed at generating 
revenue for regional tour-
ism promotions, the report 
says. It says that has left a 
veneer of skepticism that 
it needs to overcome.

Other suggestions 
include:
■ Set aside funding for 

website and social net-
working development, to 
tie in with Travel Oregon 
and the Willamette Valley 
Visitor’s Association.
■ Increase repeat tour-

ism by gathering informa-
tion about the people who 
are currently visiting. Sug-
gested methods include a 
survey placed at business-
es frequented by tourists.
■ Collect ideas from 

members and plan cam-
paigns for the region, 
under the auspices of the 
new brand, Travel Yamhill 
Valley. Attractions can 
include area-wide dis-
counts, tours and events.

President Sheryl Kelsh 
urged tourism-oriented 
businesses and their allies 
to visit www.yamhillvalley.
org, a website the group 
hopes to soon overhaul 
and upgrade, for informa-
tion about the benefits of 
membership. She said they 
can join by contacting 
Linda Humphers at 503-
799-2225 or lhumphers@
verizon.net.

Tourism 
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HOW THE ECONOMY IS IMPACTING 
BACK-TO-SCHOOL SHOPPING

Gardner

The National Retail Federation expects back-to-school sales to improve over last year 

even as more parents are turning to reusing items as an alternative to shopping.

   I met with my News-Register rep and 
we planned out a year-long campaign 
incorporating News-Register print, 
classified and internet ads which will 
reach a broad range of my prospective 
clients. I’m very pleased with the 
design of my ads, and now I can 
concentrate on my customers.

Want to succeed?
News-Register advertising works for me.

Brian Wicks
Cascadia Landscaping

advertising@newsregister.com

503.687.1234
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